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what’s news

A SLEEK THREE-STORY lifestyle boutique, called Alex Eagle after 
its young owner, has opened on London’s Walton Street. There’s 
everything to furnish a stylish life, from $16 Himalayan-salt tea 
lights to a $70,000 19th-century chandelier. “The idea is that 
it’s a curated home where we have done the edit,” says Eagle, 31, 
who cut her teeth as a fashion publicist and stylist. “I want it  
to feel like it’s your cool auntie’s house where you can open her 
closet and discover things.”

Many would happily live in the airy space, which was deco-
rated by Eagle and her aunt, Gianni Alen-Buckley—there’s even 
a kitchen where shoppers can make themselves coffee before 
perusing the Jean Prouvé daybeds, silver Cartier baskets and 
Olatz pajamas. “Nothing will ever go on sale,” says Eagle. “If  
it is worth £500 now, we believe it’s still going to be worth £500 
in 10 years. We won’t sell it otherwise.”

Photographs by David Bailey and Robert Mapplethorpe 
share wall space with Picasso ceramics. Fashion from labels 
like Baja East, Lemaire and Pallas hangs on the racks. Many 
pieces are unique to the store: For example, the pair enlisted 
British furniture maker Benchmark to make a table crafted 

from a single sycamore 
trunk. And then there’s 
the result of her exclusive 
collaborations with herit-
age British men’s brands—luggage and umbrellas with Swaine 
Adeney Brigg, and dressing gowns, silk scarves and velvet  
slippers with New & Lingwood, the outfitters to Eton College.

Eagle is also launching a seasonless, menswear-inspired 
women’s fashion line of basics like blazers, trousers and silk 
shirting. “It’s a luxury uniform,” she says of the eponymous 
collection. “I wanted to translate the attitude men have  
to shopping. They invest in high-quality basics and only buy 
something new when it needs to be replaced.” 

As if this weren’t enough, she’s also overseeing the opening 
of a 30,000-square-foot concept shop and work space with 
Berlin’s Soho House. Guests can dine, linger and shop brands 
like Jil Sander and The Row. “It’s a creative space,” says Eagle, 
who plans to open a similar venture in London’s Soho this 
June. “There’s a bit of everything you want to do.”  
—Alicia Kirby
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storefront

EAGLE’S EYE

JUST FOR KICKS
Kate and Laura 

Mulleavy, the designers 
behind Rodarte—the 

high-fashion label 
known for its intricate 

woven gowns and 
elaborate footwear—
bring their taste for 

drama to Italian sneaker 
brand Superga. The 

capsule collection of six 
styles features Rodarte’s 

knack for mixing 
patterns and luxe 

fabrics—the shoes are 
available in denim or 
tweed, with a lattice 

overlay and contrasting 
tongue in stamped 

leather. Say the 
designers over email, 

“We think they are cute 
with skirts and jeans.” 

Superga Rodarte 
collection, photographed 
on Gia Coppola (above), 
$239–$259; superga-usa 

.com. —Sade Strehlke 

The season’s platform sandals 
are the ideal prescription  

for added height. Raise the 
bar by selecting an attention-
grabbing style—with animal, 
floral or graphic prints—and 

show off your gams with 
jaunty wit. For details see 

Sources, page 166.
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INTERIOR VIEW 
Left: Andrianna 
Shamaris resin tables, 
an Annie Morris 
sculpture and Tortus 
Copenhagen vases 
on sale at a new 
London boutique from 
Alex Eagle (below). 
Photography by 
Robbie Lawrence. 


